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Foreword

Since publication of ‘The pecking order 2019’, around 60 billion chickens have been farmed for their meat. Most have
experienced a life of suffering, through rapid growth and cruel confinement in crowded, featureless and unnaturally lit sheds. For
too long these brutal farming practices have thrived behind closed doors, invisible to most of us.

The unacceptable ways that these feeling, intelligent animals are raised is rightly putting food refailers under increasing scrutiny.
A wide range of stakeholders - including financial insfitutions and consumers, and organisations such as World Animal Protection
- are expressing their concern and calling for transparency.

As of July 2019, 29 financial institutions representing £2.3 frillion in assets under management have joined the Global Investor
Collaboration on Farm Animal Welfare. This is a unique investor initiative that seeks to move major food companies to improve
their management of critical animal welfare issues. Investor pressure has also resulted in the New York Pension Fund's warning
given to McDonald’s in 2018 over the poor treatment of their chickens.

Consumers worldwide are increasingly aware of the brutality of factory farming; they are keen to invest their money in companies
that are investing in animal welfare. Our recent study into the economic implications of moving from conventional fo higher welfare
chicken production systems shows far lower production costs than previously indicated. Furthermore, competition from subsfitute
and even lab-grown meat products is just around the corner. These developments mean that higher welfare credentials are more
likely to be affractive to consumers selecting meat and other animal proteins.

The increased scrutiny is slowly starting to have a positive impact, with more than 140 companies signing up to the Better Chicken
Commitment. This is a robust and progressive promise developed by a group of the world's leading animal protection
organisations to improve the lives of chickens in several meaningful ways. It calls for slower growing chickens and the provision
of more space and better lighting. But let's face facts; change is not happening fast enough...

Risking businesses

Most fastfood chains featured in ‘The pecking order 2020" have not aligned with the Better Chicken Commitment. KFC has
climbed up the ranking after signing up to the Better Chicken Commitment in multiple countries, but most other companies show
stagnation or even lower scores since 2019.

This situation is clearly unacceptable. Companies are taking a significant risk by ignoring their responsibilities to the animals af the
hearts of their businesses.

And even those companies already signed up to the Better Chicken Commitment, in one or a handful of markets, are exposed to
risk. Concern for animal welfare does not stop at country borders; companies should make global welfare commitments wherever
possible.

Ultimately, improving the lives of chickens is a critical issue for companies dependent on them, and wishing to remain relevant in
a rapidly evolving marketplace where animal welfare is no longer negotiable.

We are fransforming the food industry by helping companies to manage and measure higher welfare broiler systems at a global
level. 'The pecking order 2020" is the only tool that allows this.

We look forward to working with you to progress chicken welfare and make your business more resilient in doing so.

/)Z;B o Lk abon
Jonty Whittlefon
Global campaign head

World Animal Protection



About ‘The pecking order 2020":

Creating change for chickens

World Animal Protection launched its Change for Chickens campaign in 2016 to move the industry to produce or supply broiler
chickens from higher welfare systems. During this ime, we have worked with some of the most relevant food industry stakeholders
- from retailers to farmers to consumers - to make this change happen.

"The pecking order’, now in its second year, was created to provide nine iconic fastfood chains with a framework to measure
and manage broiler welfare performance worldwide. It also enables the measurement of performances against peers and is the
only tool of its kind available in the world.

The criteria for ‘The pecking order 2020 are based on the Better Chicken Commitment. This simple, robust set of improvements
was created by a group of the world’s leading animal protection organisations and draws on the latest scientific evidence.

Companies are awarded points across three main elements: corporate commitments, objectives and targets, and performance
reporting. Each section has six questions and a total of 30 points can be awarded for each of them, giving a total of 90 points
across the assessment. Based on their score, companies can sit in one of the six grades given ranging from ‘Very poor’ to ‘leading’.
Companies are given the opportunity to review their completed assessments prior to publication.

Transparency is crucial in managing broiler welfare. For this reason, only publicly available information is considered in ‘The
pecking order 2020".

To reflect the changing context in which companies operate, the scoring methodology is reviewed annually and refined as
necessary. Any methodology changes are communicated in advance to companies featured in each edition of ‘The pecking
order’, and in the detailed methodology notes, attached in the link below.

In this edition, we have reviewed the methodology to better reflect the levels and geographic scopes of corporate broiler welfare
management. We also now require companies to detail the specific aspects of any commitment to improve chicken welfare - it
is not sufficient fo cite local regulations and/or certification schemes as a shorthand.

The full methodology for ‘The pecking order 2020’
is found here:
worldanimalprotection.org/PeckingOrder2020
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